Model and Sample Policies — Marketing and Promotion

From Alliance for a Healthier Generation Model Wellness Policy:

The District is committed to providing a school environment that ensures opportunities for all students
to practice healthy eating and physical activity behaviors throughout the school day while minimizing
commercial distractions. The District strives to teach students how to make informed choices about
nutrition, health, and physical activity. These efforts will be weakened if students are subjected to
advertising on District property that contains messages inconsistent with the health information the
District is imparting through nutrition education and health promotion efforts. It is the intent of the
District to protect and promote student's health by permitting advertising and marketing for only those
foods and beverages that are permitted to be sold on the school campus, consistent with the District's
wellness policy.

Any foods and beverages marketed or promoted to students on the school campus during the school
day will meet or exceed the USDA Smart Snacks in School nutrition standards [or, if stronger, "state
nutrition standards"], such that only those foods that comply with or exceed those nutrition standards
are permitted to be marketed or promoted to students.

Food advertising and marketing is defined as advertising and other promotions in schools. Food
and beverage markerting often includes oral, written, or graphic statements made for the purpose
of promoting the sale of a food or beverage product made by the producer, manufacturer, seller,
or any other entity with a commercial interest in the product. This term includes, but is not limited
to the following:

® Brand names, trademarks, logos or tags, except when placed on a physically present
food or beverage product or its container.

® Displays, such as on vending machine exteriors.

e Corporate brand, logo, name, or trademark on school equipment, such as marquees, message
boards, scoreboards, or backboards (Note: immediate replacement of these items are not
required; however, districts will consider replacing or updating scoreboards or other durable
equipment over time so that decisions about the replacement include compliance with the
marketing policy.)

e Corporate brand, logo, name, or trademark on cups used for beverage dispensing, menu boards,
coolers, trash cans, and other food service equipment; as well as on posters, book covers, pupil
assignment books, or school supplies displayed, distributed, offered, or sold by the District.

e Advertisements in school publications or school mailings.

e Free product samples, taste tests, or coupons of a product, or free samples displaying
advertising of a product.

State Policy Examples:

Maine Policy for Foods Outside School Meal Program that bans brand-specific advertising of food or
beverages in school buildings or on school grounds except for food and beverages meeting standards for
sale or distribution on school grounds in accordance with adopted rules.

From Nevada State School Wellness Policy:
Only marketing consistent with Smart Snacks Nutrition Standards is allowed on the school campus. This

includes any advertising and other promotions on the school campus during the school day (oral,
written, or visual).
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http://alliance.healthiergeneration.org/c/4/?T=Njc4NzMzNzc%3AMDItYjE2MjU4LWVjOWVjNWM0ZjU5NzQ1MDliYWZjN2E5MWYyMWMxOTQ2%3AYWtlcnBzaWVtQGdtYWlsLmNvbQ%3AY29udGFjdC1jNzYzOTFkNmE0ODdlNDExOTVjYjZjM2JlNWJkYzkzNC05ZDM4MTA3ZDYyNjg0NTk4YmZkZWM2ZDVjOTNjOGEwZg%3AZmFsc2U%3AMw%3A%3AaHR0cHM6Ly93d3cuaGVhbHRoaWVyZ2VuZXJhdGlvbi5vcmcvX2Fzc2V0LzF4bHYyeS9Nb2RlbC1XZWxsbmVzcy1Qb2xpY3ktVVNEQV9DREMtQ29tbWVudHMtMjAxNi0wOS0wMi1GSU5BTC5kb2N4P19jbGRlZT1ZV3RsY25CemFXVnRRR2R0WVdsc0xtTnZiUSUzZCUzZCZyZWNpcGllbnRpZD1jb250YWN0LWM3NjM5MWQ2YTQ4N2U0MTE5NWNiNmMzYmU1YmRjOTM0LTlkMzgxMDdkNjI2ODQ1OThiZmRlYzZkNWM5M2M4YTBmJnV0bV9zb3VyY2U9Q2xpY2tEaW1lbnNpb25zJnV0bV9tZWRpdW09ZW1haWwmdXRtX2NhbXBhaWduPUhTUCUyME5ld3NsZXR0ZXJz&K=luRWFSRC8nISww9vshOI7g
http://www.mainelegislature.org/legis/statutes/20-A/title20-Asec6662.html
http://nevadawellness.org/school-wellness/school-wellness-policies/

School districts must identify and eliminate all marketing and advertising on school property which does
not currently meet the Smart Snacks Nutrition Standards as leases, agreements, or contracts are
renewed or items are replaced.
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